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Introduction

The most important way of expressing our brand is through our identity.
Our brand identity is more than just a badge or a signature. It is how we present ourselves to the world - our public persona.
It tells people who we are and what they can expect from us in terms of quality and service. In short, our identity sums up everything we stand for.

These brand guidelines explain the various elements that make up our identity — what they are, how they fit together, and why it is vital that we use them in
the right way. They apply to communication tools such as stationery, signage and literature.

Please ensure that you understand and use these brand guidelines to help apply our identity correctly and consistently.

Your help in doing this is invaluable. Thank you.



Company Overview

|deally located on the beautiful bay of Cala Jondal, Blue Marlin Ibiza is the most entertaining and avant-garde beach concept in Ibiza. Blue Marlin Ibiza is a
multi-format beach restaurant, an all-encompassing experience where to enjoy day-to-night dining, beach and music, all in one place.



|dentity

This is the official colour logotype of Blue Marlin Ibiza, never redraw, copy or try to replicate the Blue Marlin Ibiza logotype.
Always use master artworks.

See master identity artworks for Pantone™, C/M/Y/K and R/G/B versions of master logotype.
These guidelines demonstrate the approved use of the logotype and must be adhered to strictly.
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Exclusion area

The exclusion zone is the minimum area around the logotype that must remain clear of typography or any other graphic device.

The measurement is calculated by using the width of the letter “B” of the Blue Marlin Ibiza logotype. The formula for the exclusion zone is shown here and
applies to all sizes and versions of the logotype.
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Minimum size

To ensure legibility and allow for ease of recognition, the logotype should never be reproduced any smaller than 0.5¢cm in width.

There is no maximum size the logotype can be reproduced - but please use designer discretion in relation to the document size.
Always use master artworks.
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Incorrect usage

The Blue Marlin Ibiza logotype has been professionally designed and has been carefully considered to be the perfect solution for the companies brand

positioning. It is vital that the identity is consistent at all times and across all media.
Always use master artworks.

Under no circumstances should the logotype be ever tampered with, redrawn, copied, stretched, beveled, distorted, skewed, coloured differently, separated
etc.
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Don't try create different lockups

Don't use any weird lighting filters,
no matter how cool you may think they are
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Never use crazy perspective effects
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Never distort the logotype
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Don't use any bevels

Don't use skew or use the logotype
on silly angles



Typography

When typesetting in English, Helvetica Neue LT Std 57 Condensed and Helvetica Neue LT Std 77 Bold Condensed should be used.
When Helvetica Neue is not available the system font Arial Narrow should be used.

Helvetica Neue LT Std 77
Bold Condensed
Helvetica Neue LT Std 57
Condensed



Colours

The corporate colour palette is shown here. Blue and Black are the Blue Marlin lbiza corporate colours.

Where possible Pantone™ inks should be used. When Pantone™ inks are not available, C/M/Y/K splits should be followed as indicated below.

For screen usage the R/G/B values or web-safe reference colours should be used. R/G/B values should be used for all screen based
digital media.

PANTONE ™ NEUTRAL BLACK
C0/MO /Y0 /K100
R35/G31/B32

BLACK




Business Card

When producing the Blue Marlin |biza compliments always follow the specification
provided. This has been carefully considered and should not be altered, as consistency
across all stationery is vital.

Always use the supplied master artworks.

SPECIFICATIONS
Size: W85xH55mm

Colours: Pantone™ Neutral Black / Pantone™ 2915
Paper stock: Conqueror Smooth/Satin, Wove, High White - 300gsm

English typography:
Helvetica Neue LT Std 57 Condensed, Helvetica Neue LT Std 57 Bold Condensed
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RESTAURANT | BEACH CLUB | LOUNGE BAR | SUSHI

OPEN EVERY DAY
RESERVATION +34 603 708 796 | +34 971 410 269
RESERVATION@BLUEMARLINIBIZA.GOM
BOAT SERVICE 38°52.073 N' 1°19.045 F'
VIP SERVICE VIP@BLUEMARLINIBIZA.COM
Gom

JOB DESCRIPTION
name@bluemarlinibiza.com
mobile +00 000000



Email Signature

The email signature should be used on all employee individual email systems.
Always use the supplied master artworks.
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SPECIFICATIONS o
Colours: B
R109/ G172 / B222

#7abh0el

English typography:
Helvetica Neue LT Std 57 Condensed .
Arial Narrow e




Flyer and Poster

When producing the Blue Marlin Ibiza flyers always follow the specification provided.
Always use the supplied master artworks.

SPECIFICATIONS
Flyer size: W100xH150mm
Poster size: W420xH600mm

Colours: Pantone™ Neutral Black / Pantone™ 2915

Paper stock: Recycled paper - 260/300gsm

English typography:
Helvetica Neue LT Std 57 Condensed, Helvetica Neue LT Std 57 Bold Condensed

BLUE MARLIN IBIZA"

SUNDAY 15.07.2019

RESERVATIONS +34 071 410 26C | RESERVATION® BLUEMARLINIBIZA.COM
ELUEMARLIMIBIZA.CON
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